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ABOUT
MAGAZINE
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The magazine «Karavan istoriy» —
is an illustrated colour publication.
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«Karavan istoriy» — presents the most R/ - N vy ).KEHU.U};H_,
gripping histories, covering well-known people, BB -' ' Y KQT;’S:'E HE
. . S : i - = P o \\ i ocsT
historical events and traditions. B ol \ AN % MYy

«Karavan istoriy» — is outstanding in its
design and print format; theabundance of
unique and original photographs and material
that leadsto the perception of the magazine as
being a highly artistic publication.
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First published March 1998. Circulation 160 000 copies.
Full colour 196 pages. Printed in Finland.
Distribution: retail only.
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REGULAR
COLUMNS

Love Story

The Art of Living
Mood

Star Track
Names

Dynasty

Fact

Feature

Life style

Beauty

Horoscope
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AVERAGE ISSUE READERSHIP IN MOSCOW

We present the data on the average issue readership

of the most popular women’s and family monthly magazines
as a percentage of the adult population of Moscow

(10 358 300 people) and in total figures:

Kar'avanlstorly4,0% ............ PICETT]
P opoI L PR 516866
B e rly ...................... oY 55566
G i ’9% .............. 55565
Vogue ............................................................ i ’5% .............. 5566
s nlyoc hag ..................................... i ’4% .............. T
Ele s 0% 104 700
Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2020 (NRS 2020/4) 5

I 4
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AVERAGE ISSUE READERSHIP IN RUSSIA

Average issue readership in Russia is presented based on the
data from «Mediascope Russia» (NRS-Russia, May — October
2020) as a percentage of the adult population and as total

figures:

Cosmopol|tan3,2% .......... |955300
Karavan|stor|y2,6A ........ |563700
D o masc h my OC hag ...................................... | ’ 4% ............. 8 67|00
G Iam our ........................................................ | ’ 3 % ............. 7 88 000
Vogue ............................................................. I, 0 % ............. 6 33300
C oIIect|onKa ravan| sto r|y ....................... 0’ 9 % ............. 5 36 200
.I.E ”e ................................................................ 0’ 6 % ............. 3 4 7 000

TOTAL AUDIECE MAGAZINES
KARAVAN ISTORIY AND
COLLECTION KARAVAN ISTORIY

(percentage and in total figures)

in Russian 3,1%
in Moscow 5,3%
in Saint Petersburg 3,5%
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READERSHIP

Average issue readership of the magazine «Karavan - !‘*
istoriy» major regions of Russia:

casian
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READERSHIP

SOCIALAND DEMOGRAPHIC CHARACTERISTICS OF THE

READERSHIP
I.Sex
male
32,7%
female
67,3%

Although the majority of readers of the maga-
zine «Karavan istoriy» are women, 32,7% of its
readers are men.That is to say the magazine is
more unisex compared with traditional women’s
publications.

2.Age
25-34
11,8%
35-44
22.9% other
270 21,8%
45-54 55'6‘:
25,3% 18,2%

The magazine «Karavan istoriyy is of equal inter-
est to all readership age groups, moreover, it
contains more consumer-active group — from 25
to 54 years old, whereas a large proportion of
the readership of traditional women’s magazines
are young readers aged between |6 and 24 years
old.

3. Education

higher
56,2%

secondary

41,3
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inc.secondary

2,5%
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4.Income
high
16,0%
Nno answer
36,7%
average
35,3%
low
12,0%

It is necessary to note that during the course of
the study respondents do not willingly answer
questions about their income — more than 36.7%
refused to answer. Since under examination there
is a tendency to lower the actual level of income,
it is possible to assume that the members of the
lower and average income groups in fact belong
to the average and higher groups.

5. Financial status

Financial status was determined using data about
the percentage of income spent on food stuffs.
«Prosperousy people spend less than 25% of the
family budget on food stuffs, «well-off» people
spend between 25% and 50%, «average» people
spend between 50% and 75% and «poor» people
spend more than 75%.We present the results of
the survey among the readership of the magazine
«Karavan istoriyy:

Prosperous no
24,7% answer
2,8% poor
5,9%
average well-off
44,1% 22,5%
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6. Social status

. students
w.c.workers
3,8%
12,4% =R
specialists
24,3%
: others
executives 26,2%
19,9%
b.c.
workers no answer
11,1% 2,3%



PRICES

P T il e el

ADVERTISING RATES OF THE MAGAZINE
«KARAVAN ISTORIY», 2021

Size Cost, RUB
I/Ipage ............................................................................ a6 566
I/2page ............................................................................ T
I/3page320000
DoubIepageIISOOOO
F|rstdoublepagel650000
Seconddoublepagel450000
Thlrddoublepagel350000
o epage ....................................................... 66 566
nghtHandPageface e S66 566
s nghtH - ndPage e e TG00
S ng X tHandPag B e so6 o0
3-rdnghtHandPagefacetoContent ...................... S5 500
nghtHandPageface e o 636 666"
R
L
IV cover

Rates do not include VAT.
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ADVERTISING RATES IN CATEGORY

«CLASSIFIED», 2021

Size Cost, RUB
1/8 page 65 000
I/16 page 37 000

Rates do not include VAT.
Advertising agencies are granted with [ 5% discount.

HALLEHKU NPU

no3amumMOHMNPOBAHUA

B nepsoit cTaTbe Homepa 20%
HanpaBoﬁnOAoceZO%
nepBaFII'IOAOBMHa)K)’PHaAaZO%
Mepsas peKAaMa OMPEAGAGHHOM KaTeropy Toapa  20%
PasmeleHme 2 -3 MAaKETOB NMOCACAOBATEABHO  20%
Pasmeu.l,eHme2maKeTosHapassopore20%
PasmemeHmeBonpeAeAeHHoﬁpy6pm<e20%
PeKAamaHeCTaHAapTHoropaamepa20%

I 4
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DEPLOYMENT
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PRICES FOR PACKAGE DEPLOYMENT OF
THE MAGAZINE «KARAVAN ISTORIY» AND
«COLLECTION KARAVAN ISTORIY», 2021

Size

Karavan Collection Cost,

istoriy Karavan istoriy RUB

p———— i YIRS
g —— e T
g —— i TS
i ——— s Y
i —— i YT
g —— i T
fg————— R e
e T T
p—— i
e YTy

Rates do not include VAT.
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ADVERTSING

EXAMPLES OF NON-
STANDARD ADVERTIS-

ING:

WAL Tia

TA3ETHIKI C VIOROABCTIHEM

CMARKDETN CORK #1C
GabmnE 1 anm
INPREAPCRGEN M O

=YNBTPA CHNBHLIR=
onoc

junior-spread

UCTOPUH
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OTIOM [T
ST TN >
OORTITENLING PETIACTCR OB

2 ads on the double page

JIOKTOPA 3aIPETHIN CMOTPETH HA
BECHI, TTO/IB30BATHCS UHTEPHETOM,
JIA3KE 3BOHHUTD 110 MOGHIIBHOMY
Tenedony. 1a eit 1 HEKOMY..

OCMENBLTECH

—TEA NI ma
[ - -

LOREAL

ad with an extension
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INSERTION OF PRINTED PRODUCTS

-
BOMECTBEHHbBIN MMMOPTEAB
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A
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Card Advertising catalogue Leaflet, coupon, CD/DVD

Circulation of insertion: from 10 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-
Petersburg. Regions of Russia (without an option of choosing a region)

Price on request.

M 4
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SPECIAL ADVERTISING
PROJECTS
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GLUING OF SAMPLES

Knaty unu may?..

ol
[
®
-

JEa s

Moaapouxan kapra METK. To, wro vane!

~
’

megamallru -‘sz

Sample on the double page Sample on the page Discount card, greeting card,
coupon

Is glued on the advertising model which is |/1 of page or spread
Circulation of gluing: from 10 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-Petersburg. Regions of Russia
(without an option of choosing a region)

Price: on request

O 4



SPECIAL ADVERTISING
PROJECTS

TERMS OF WORK WITH SPECIAL
PROJECTS

the advertising provider delivers himself an
edition of sticking-in or clays to the place of
production according the instructions of the
Publishing House.

Project proposal — not later than 38 days
before.

Testing 35 days before the issue date. Samples
for testing in the amount of 50 items are
delivered to the address of the Publishing House.

The term of delivery of ready advertising
production - 5 days before the issue date.
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Advertorial — advertising text models, made by Making layout (with prepared text).
Publishing House, including some in style of edition.

Size Price, rubles
T 56 666
For text writing the advertising provider gives the 2 e 3 000,
main idea and material. For layout the advertising |/4 12 000
orovider gives detalls and pictures R

TERMS FOR PROVIDING MATERIALS:
Terms are given in the schedule of «Karavan Istoriy».

PRICES FOR MAKING ADVERTORIAL prepared text and illustrations are to be provided 10 days
PROJECTS IN «KARAVAN ISTORIY» before the date of providing of ready layout to the relevant

issue of the magazine according «Karavan Istoriy» schedule.
Text writing, layout, proof (with provided illustrations).

Size Price, rubles ADDITIONAL COSTS (DUETO AN

|/| ......................................................................................... 50000 AGREEMENT):

2 e 35 000 - if a photo shoot is made by a photographer of Publishing
1/3 25 000 House

2“ ......................................................................................... 8 0000 - an interview
.......................................................................................................... - - |f some Special PhOtOS ShOUId be bought in Photobanks

.
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PROJECTS
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ADVERTORIAL IN PACKAGE « KARAVAN Making layout (with prepared text).
ISTORIY » + « COLLECTION KARAVAN
ISTORIY» Size Price, rubles
1/1 25000
If |t iS a Package, any matel’ial, WhICh was made for ((Kal’avan ...........................................................................................................
o . . , 1/2 20 000
Istoriy», is adopted for the size of «Collection Karavan IStoriy» oo .

Prices do not include VAT.

Materials for advertorial is to be provided in terms, which are TERMS FOR PROVIDING MATERIALS:

given in schedule of «Karavan Istoriy» . ]
Terms are given in the schedule of «Karavan Istoriy.

- prepared text and illustrations are to be provided |0 days
before the date of providing of ready layout to the relevant

PRICES FOR MAKING OF ADVERTORIAL issue of the magazine according «Karavan Istoriy» schedule.

PROJECTS IN «<KARAVAN ISTORIY» +

«COLLECTION KARAVAN ISTORIY» ADDITIONAL COSTS (DUETO AN
AGREEMENT):

Text writing, layout, proof (with provided illustrations). - if a photo shoot is made by a photographer of Publishing

Size Price, rubles House

7 YT ) an interview

.......................................................................................................... - - if Some special Photos are tO be bought in Photobanks

.
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PROJECTS

EXAMPLES OF ADVERTORIAL

MPOANEHE MOAOAOCTN —
NOXKHAA HAAEKAA NAV PEAABHOCTB?

51 GBUIA YBEPEIIA, UTO AHTHBOIPACTIEIC
CPE/ICTBA HE MOTYT BEPHYTH MOEHI KOKe
MOZIOAOCTE. M 4TO CAMHCTBEHHBIIT
SPACKTHBHELT YXO71 32 KOKETt — 5TO
HHTEHCHBHOE yBIAKHEHME. HO HAILIOCH
CPE/ICTBO, KOTOPOE NOKAZAIO, KAK

5 ONMGATACE..

BMEASORY MOTOKE CHOMX €T, HO IDIINAKH CTAPEII
20T o cce anams. KomTyp ama ne Taxoi seran,

AU OBONIIOT B BOTEE ABCTREIIO.

1 ORIIAENORO KOCHETIECKOTO (et e HabTOaI0Ck, Hi

S HOAYMATL, HTO SPA KTy HYACC OT ATHOIPACTHLLX Kpe-

OBEPHYTH BPEN BCIIITS... B OIIEN, B TCHCHIE HECKOTBRIIX M-
A A TIOTBSOBLTICH TOTLKO YIAHSIOUINH CPEACTIMM, XOTS
PR ——

BIDONEN, HELABIN CTPCA C HHCTHTYTCKIINH HOAPYFaNH 5a-
(CTANIIA MEIIA TIONEHATD CHOIO TONKY SPENIA. O 13 HIEX TIpH-

O, BCERO Al HOBIE KDY, — OGACHILEA O 1. Mo Crasaa

310 kpe Revitalift Tasep x3 o LOréal Paris, koropus et xp-

Taruawa, 41 roa, meneawep
HYBIIC A€ Ha PAGOTC, W Y MCINA COBCPUICHHO He G0 BpEMCH
OTCHEAMBITL MINEHEIA B COER BlemHOCTH. KoUta ke cuyers
DY MECAIER HAKOHEIL BBUILTACH NEPEAMIIK, & € YAOBOTHCTI-

cnen wenomson € OTHCTILRA, MTO HE TYTaIoCh CHOCTO OTpKCHI B ScpKuc. Ko-

D101 apryvent, a Taike it nopyTH Ner e.n
WAOXHOMLIL K BOUDOCY i HOAOMLIA OBCTORTEALNO: KYMIA AUeh-  GALIA GYKILIIO IODIEHA TEN, HACKOIbKO OGHORIEHHON 1 1O
ot Kkpext it kpes i eaas Revitalife

1, anee cpaaye!
KOUAQ BIEPRHE HAHECTa AHEBHON KDEM, OTHETIA HACHILEH-
Y10, HO 1 TO K€ BPEMS ACTKYIO TEKCTYPY. T KK Pa T, 46T Xo-

OB W KUIMEIIX HEpERMBIL EILE 13 IEPAX BESITACHIIL

Revitalift

Ouenb Pajia, 4T0 y MEHs OABHIOCH
CPEJICTBO, 3ACTABUBIIEE IOBEPHTH,

pe-wacky Revitalift Tasep X3 — i yike 1a

AVIOIEE YTPO 5 C yAMBICHHEN 06HADY-

KITA, 91O KOKA SIMETHO PASTTITACD 1
[t ——

5 BooryumcnCHas, % AT peryIApHO

£ nomsonarson nowm npoGperenen. Ho

£ 070w 8 HoAOCTLIO OMpYSILIACS B MK

B yxoma.

L’Oreal
(3043 characters, 8,5 pt)

K BblCOTaM KyAMHapum —
C LIEAEBPAMM TEXHMKM

KC 1 OUelih
VICHITOR
NPHGOPOR BRITIOIHCTB

3 TCX KC BRCOROHPOYHBIX MUTLLAOSE,
KOTOPBRMC HCHOUTBSYIOTCH B ITPOMIBOACTEC
sMepeeaccos: n«BMB-

PERIVNY

Rowocosoe napdge
©AMKCPOM H COVEOM
FI CRHCT] MATHITEE
e S
e i——

Philips
(4357 characters, 8,5 pt)
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PROJECTS

EXAMPLES OF ADVERTORIAL

CYMMY TOTCOCTI 20 T IAATCK, VAIHON B OTIETE O

"y

310 oYKy — cCam mut yuAC
npocto pacin e 1 Gaoro et e
T ¢ cobof B ocs Y

RO 418 LITEREIL, XOTH MHOTAA HOMKIOMITLCH KPEAITHON KAPTOR

n:p)l(m e pacnpoctpAETEn wa chae v, Bratea
AT AOCTYII BOIOGHORIIENME KpEITIE A OT 15000 70
iy el ———————

oo
Ha0TKERHOETS, TIONOINIT, GATANC 13 KIPTE 31 HECKOTHKO MIIYT
MOHO 1t Hepes GaIKONATH LI TEpMIAII Garka Geana-

o cpesoion. JucTamowe cepuic (-CoepSank One
e, MOy 2

Bl PP PACCHITMBATS TOLKO A TO, 47O Y 1AC b KOMICTE?

Ho B HAIEN GHETDO MERBIOENEH MIDE cHLT

anpiicp, o
rysma-

sowerT, He ronopa -

Kpesimias Gpra b STON chyiae TSI DANORL Q1 SIS
XPAT I CPEACTER € Heft MOKIO G i, w10 enur
wEers oo YRR, % T ok o  SesomaoCT. Koot TOrD,

KPR KD HOMOTSCT oA KeTartA. Hanpimicp, mas mo-

e ———

o,mﬂxum\ SMET HCETD AL HECKOTLRO MY

PADIANTOR AU3A — C QINITACKO CHABOTIKOR, KADTH MOMCI-
TATLHOI AR, CTICTLAI KIPTH 1K MOTOACI 1 ATAC K3PTY
G-

e, IDORCPIT, KANAI 1A GROIITE MPHATEAAN ¢ MPOCLGOf AzTH
1 A0 POCTO AOCTANTE Bl KIPTY. B MORETE CACTAT, TOKYIKY

AOBPHIE ACIL, BEL € KO HOKYIIKH GLIK HEPEUHCIIET ¢ Baners

10 IPCUIORCIIE OTIPABITLCA B HYTCUICCTRIC WM JICATHCS 111
wepeci Nactep-Kiace 10 B e pac-

Cuera n o [T —
MY 9 CHET COBCRRCHITEX CPEACTR. D10 ACHLE HAYS 113 HOWOI:
CTAM € TR OIKOOTCCKINI AGOACHIANH,

MBI 12 TaKIC TDATH. B ITON CIYIAC NOKIO BOCTIOTHORTCA

ApTaI COCPOATKa, Kt NOKCTE CHOBO-
HCE PACTODIIITICA ACHLFIN, TDHIINGTL, IVAITHC R pemicnin

e e y AYSEH tk GRS, KpeurTise apma Coepoan

Rnka o LR GocmOKOACTa i HeyROBETS 4 MR TG
POIMORHOCTS CHOSOMICE PACHOPTAITECH CPEACTIANI — 2 HCTIIX.
oA yenomny. Kap COCPOANKS — HagEHi, yA00HHI
1 CORpCNEHHHII CTIOCO OTTATA RAUIE. TIOKYTIOK 1 YCAYT 10 Bcewy
NPy, a Taie s cenu Hereprer.

HOTpETIETe Sonbie, Sen WIAMHPYETE? BO-NEPULLX, A KpeRTTIAX.
s Coeplaa ey awroTi nepu KpeTORIA 70 50
£ UCH, B TEUCHIE KOTOPORD. A MOKETE ROTIONTLCA, KPCURTHNIL
2 Cpencrmann 665 nponton. Fcn s nomOOTIO moTaCHTE GO0

151 010808 2012

Sberbank
(4445 characters, 8 pt)

Ocenb B 60IbIIOM FOpoJe

SAVAGE

oceHb-anma 2013/14

u
anpec wHTepHer-marasuna
tore@savage.ru

To CorpeeT XuTenet Weranonkca s STow cesone?
Tt v st 515214 s st r 8 g o s s oo
JIOTHHKH W MORHYLSI GOMSLIOTO ropORa. TpECTABHTENHHL MPSKPACHOTD TONa, HOGNOTPA Ha HACTYNBLIG XOMORA, OCTAHyTCA KOHCTBSHHbINN
1 Hexcib. BLIGOp MOZeNeH LUADOK 1 PA3HODGPASEH: AEHVCESOHHOR NENSTO, KYDTKA WA NYXOBHK O STEFZHTHSIN AKUSHTON Ha TATW — WNBHHO TO, 410
HYKHO FOPOJCKOR MOTHHLE, YTOGI 4YBCTEOBGTb GEGA HEOTPRSHMON. A UX COYTHWKW NDEXIIE BCETO OLEHST (yHKLMOHATLHOCTb OGEHHE-SHMHER KoMK
MHOKECTBO KaDMaNOB, YAOGH KANIOWOHb, BOJOHENPOHMLAENES NDONATKA, AONTOBESHOCTS W NGTKOCT B YXORE... TaKHe AOCTOMHCTDA He OCTasAT
npakTHsIX A O30T W 7o, 470 nopxoT

Savage
(620 characters

e, CIpa.. DOTCPCNON D3 BCTPETITICS I DCKOTE 1t

TCRYCCTBO RIITh

1 6o scuaucr

axor YT ——

oma, ¢ It Rr———

COBUICH <A KK AKE STOT?» <Y HAC € HIEM CBOGOAHC OTHOMICIIAY,
— ovtcnn GyHO OTBETI AeByIKA. UTO SHANHT sCBOGOMNE
omHOmeS, 3 e MOMLA. XOTH AOrVICH, 410 Jlepa Bpoie Kak

S crany ay-
IS MYIBKAIITOM, M 3PAGOTAEN KY'Y ACHET,  BCE HATAITCA

Ocoero

e upoTHB, 0 1 3 32

Y10 OUINGKY. O11 Tose SAILHNAACH MyILIKOFL 1 HOML MEIL B OO
Epyiy BoKAIICTON. Bomof nposax! Terieps i ¢ lepoft avi-

. HUKTO He HOMIIMAL, 0 HE Mt BCE BPENS TOBODIM 1 Her0.

axnpuodpen.
S mekoraa e 611 Ao craed. Tof M ¢ Jlepoit npokies
npeura-
FATH HOKCHITHCS KA1 KTO-TO 13 MaN-nan. HE HOMBIO, 4 507y
e Be It

TO BATATR ACBOMKY FAMYA H OTUAFETHCS — HABCDHOE, NEHTA BCE
POITEACHL 1, KONEIIO, HE BOSPAKAT 4 4ETO Gt 1 HET? Chaa —

Koraa sy .y r nowBOT-
e e, Pomwrace wama nepuas o Slcsuns. 1 wor... Tede ne

«Tebe He HAJOeI0 HECTH
3Ty XpEHb? — I'PO3HO
BOIIpOIIAJIA MEHA JKCHA. —
Ham nedero xpartb,
HEYEM KOPMHTD JOUKY!>

64410 20 1€, e — 18 3pebie, BIPOCTC MO
— A ka8 Bauy Hb BepHyACE My3BIKal

— AKKOPAB Ha THTapE MHE NOKA3a1 OpaT. A SANCA... A HOTOM
caomazen rozoc. TIpUILAOCK yHTLC TeTs 341080, YroGM 1o
FDABNMPORITH HCHNIKY COCEACH, 0PN B HOAYIIKY. CymaCHIE-

wens sozonas

e, — w142 ac! Hat e
roxpa, epe
Mit, KOTOpHE — YA § — e CIOAT HItHero, HOTONY KK 1AL i

0k BTOM, 70 B EAYGIHE YT 51

[EE———r—

HOMIO, K2K MOFI ed), Y KOTOPOFO % IOGEpILt, KAK-TO HoKya1

BECEHHEE NPEOGPAXXEHUE BMECTE C MPUPOLIOM

e e -
B et s e o
gt o o, A T T4 1A TSR o

A CxOm0 vTepecrx fien e rac secrod Mo
o acei conselt Tosron

i e e gy-mﬁm o oo 0 sceopyrum, e oot oo
apycan, sanpic
B e \imion. b o coormo w12

1, HALIM MEAGHHS ANIOHO He BCCTAA COBNAAAIOT  T0PA OBTAACT CTIMYMPYIOLIAM STMAHCH K2 NI
I o i e ovoser o, aupme
ospocry ey

CTYTINEHHEM BECHE OKM HC..  CHS OPFaAIGMA.

B s W [ Bl i e popasoran fovevinc WSOt AcTIwo. 6 o
3336M1HCN3, 3 AONOMGAHHOTD BCTVIECHA HOPTH TAH  CTaB HOMNTRACA MyIBTUBODT ACTCHHH BXORT He TORL-

S o

W v npovcronT. P
wenpasirs ciyaumol e SR oo cnce cpesn o

TOM,TO B GOTUMHCTS CIYMZE MPIMHHOR  MOYHO HACTANEATHCA COrpesaouM com-
anaTi, JTaia O, OchaGae MyTETa - U % NNy o Rnt AGPAaMY. TS LYTITS

©TCA HEROCTTON GHTaMIHOS. HECMOTPA Ha OBIHE W elLG Hauie JaHTE CB0I y4e3apHyI0 YTy OKPYHA-

Bonpyr 324

Multifort
2156 characters, 9 pt)
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SIZES

P T il e el

SIZES OF THE ORIGINAL LAYOUTS

1/1 230 x 295 mm (+5 mm for the trimming)
T 230xI42mm(+5mmforthetr|mm|ng)
o
e I I2x295mm(+5mmforthetr|mm|ng)
e T
I/3hor|zontal230x97mm(+5mmforthetr|mm|ng)
T P e
I/3ver't|cal78x295mm(+5mmforthetr|mm|ng)
e RS TT e
R LT
L s
T P

UCTOPUH

BASIC ADVERTISING OPTIONS

1/3
198x82
1/2 /1 1/3
96x260 230x295 62x260
1/2 1/4
198x127 96x128,5
1/8 1/16
96x62 45x62

KAPABAIL
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------------------------------------------------------------------------------------------------ KAPABAL

EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES
e

HOBAS KONNEKLIMA BECHA < NETO
OT VOLKSWAGEN ”
Polo Style. Jetta Styl

Bariep — Ta emie mry4dkal

Ha CheMKaX yCTPOMI BCEM A/ICKYIO
JKHU3HB, TVIEBATT HA KAPY, GECKOHECIHO
YTO-TO B3PBIBAJ M BEJI CCOS TAK,
CJIOBHO JIMHA — CBOM MAPEHD,
3/IOPOBBIIT MYKHK

AT CIICAIBONITTY TR BOMATI M BALCEA
UKL NE CARINRA LACK, HETRMOAATRITAR CTORSOCTS i KEserT

2/1 1/3
(vertical bleed)



KAPABAIT

ucTopmu

EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES:

HCKYCCTB SITh, INE

0 owa saer e T SOOI A 10 [ - s o o o~ e 3 e e~
e 4o mapocn, o enc o 10 0w eTaCT e Tlapi: i 0
o e oo Mecro apia, sxc morn T  ro apse Posac, g e, 1o 3anna 6ux GeonenL0
o era darwcan Iy Souy ons o e Monireus, 1o remecrmmmin [ ————
£ ‘ "GP WpEKPACHD TOWANAT: iy HE NARCH ChOpAMIIATL  NeCTL YOI — T
s o e T Spemme nony crows nosLcn 1t 5 CEyApoN Y o MosETH T VC-10,
o, ke pane e . < : 3
COBIROR, IPEXE pHALUICKIMINI  Gypiyi3as IYSIINS el OPaWIGATo.  ETAT OKORA PN 1 e yEICHIIC awuon 1969 rosa on HANGRTACS peaieTa, A oA el — ok
s " . Hapi: pemnn pascpon 40 na 50 cummerpon, Bor

" oro xamio om0 or P ————————

Gonme. o

G Soxcepo. crappanr apricpon Msancss Posaan npora [ —
TMamamra GbuT TOT s o e s g pocia 2~ Momcrue Me- . s coneouauper avoptpas a By
ere Ko6eb. C 3TuM DPOHK IPOBAMIIICA B TEMHOTY. SetmomC, o ¢ oS KERC AR 2 ARG T OMENT AT, O
HE [I0CHOPHILb. 5abbl OuHYJICH OH Ha GETOHHOM IOy weaon,
€My IPOXOJTY HE /IaBajin i oy e C PaCIOPOTHIM MOAGOPOIKOM e syt v A o Caeoh o o st CopLTR oA
e ) e o e e e O OGO T M TPOGHTHIM 3aTHITKOM, Y HETO Saveu EoRAOAACL SDYLIOMAATS  ocoR e ot
P S a1 OHGAer e Ao GBUTM CIOMAHBI HOTA M PEGPO... e moou G oo et o, Hanpatamncn 5 0 Pk

OB, TO 013 W 0 KO APYTON 1 ClMmaT e ACuTL T Kepre  Achoua) Bata. Korsa At Gt < Pows

i, X078 O ABICH B WTATCKoM ol EPOWKE CYAL HDHEOROI €10 X 12

o papetrs e ke, [
s RonEOAT B0, CCobOo GAOTNS. 3 MR, STCHTYAN. Y A AR CTYAER T, Ho 410 MRS ek OVTATHRET b GUACHOC TP SIS BCPN — VA YA YO, BAGCE € K HOPIGT Y- G mocTp AN, Hepes oKL ANE €T o X P OTOUACR oD 5
0o wpesun O soncram JKacvmun npuiwia e, Ha  cromm eue . PSR TR il T o e T o

B APOCTb, OTTOrO uTO IToJI
HE OCTABHJI €Il HU LIEHTA,
M IOTOBA CYUTHCA

e mapyr

UCPTIN B AV CHPONCACKIN 37X Na7cH, DI T4ROTA NS H0CTE

BCE IPOHENOAIO HAEHHO TAK. OWl e KERAOR HecHl 21 PAAOCTIO P, MOt

S —————
470 O NEpHON X KATACTPOQ. -10 YT 8 oTO10K PRty

enoncopon.

g en——
panyacias Topia Mepumins,

ot vax Do Ger s

C JI0UEPBIO AKTEPA plee Sa7ach CAPAUIION. KiNCAAS THCIMI <10 BIOPORD HAFOROPA. Ho IpMTINIIL
[ [ —— s o ke W K i e ok o
M TN 1 FICEpOI HONTOLE YT HOTMYA Y Bk IOTONOK BROL THK I BIIC: MOKPOOI, DA i YHIKON WKL CHPUE T o sucorye
1 Gt e s 10 e Bomen weatcno npocasa camcremn, no womep orirpa- aepi noxpubaIs cxRLA

SR s o1 (o L e e e [ ———
Kpyaiin oo € Gamepai a xpoctax o, 10RO ¢ PRt P apu o
o [t A T ——"——
: . - " e
HPOCTO e HOMATHO A HOTON HACTY.  GEO WAKYL e AOTEA G, HOKE
20 cuacre — ero nepeec b Ay R B rca ¥ anpertopy

e, On ipo-
ka0 sekonix
DK TN A T CORTACET Y 1 NAXHIMRR, O SHAET 0 X s €
SHICPRITLCH SAech 0 Kol AHIM, | ICKU OKERERER IOIEHON — O HpoCHT
40 O AR €0 SKCTPAINIL TPEOVIOT 50 KOLIIPOR, CEMI T — Oy TR e
HCHEN 12 Crpa, T NI PUACTOL RO D HECHOED MCHIER PP

cyBosonsemauem

npenapar OoT yKauynBaHunA

i AR B3POCAbIX 1 ACTei C 6 neT O romn e -~
e o B 7455)66193.0 marer \f meoca Piaacin e — T, e, e TABURSOTES, oBeTAIAD 5 O
10— e AN K (23 MLLTICHOR ADUIPOR) HEpCORET

e e TR ————

g, Opans e s Huo-flop s o cneiaainng.

HOCHRDH € M CaySAACH HCTEPUE 0N Gy o AT

www.poland.travel N Ha CROGOY — YBIAETR KON~ MG Iyl BpE, — s
[ i o - -

1/2 1/2 1/3 1/3
(horizontal) (vertical) (horizontal) (vertical format)
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ISSUE
DATES

P T e R I

ISSUE DATES, BOOKING AND MATERIAL DEADLINES FOR «KARAVAN ISTORIY»
MAGAZINE FOR 2021.

The ipad version of the magazine «Karavan Istoriy» goes simultaneously with the paper version.

Ne Issue Deadline for Advertorial * Deiﬂ:;fgfi?:jgi;gima/ Th(ejalzue

O e, January 020020 23.11.20 21.1220 ..
2 o February 2600200 170220 2501.21 ..
0 ] March @ 240220 250021 22.02.21 ..
O APl e 28002080220 220321 ...
O ] May 050320 29.03.21 26.0421 ..
08 e June 010420 220421 24.05.21 ..
O e oy 060520 28.05.21 o 28.06.21 ..
08 e August 040621 28.06.21 ... 26.07.21 ..
09 . September 050721 260721 o 23.08.21 ..
0 . October 090821 30.08.21 o 27.0921 ..
] November @@ 060921 27,0921 25.1021 ...
12 ] December ~ ......0Ll0O21 22,1021 22,1121 ...
01/22 January 29.10.21 22.11.21 20.12.21

* For special projects on paper (inserts, gluing, loose insertions) deadline of application and the filing of the layouts
should be clarified further.

.



IPAD-VERSION
OF MAGAZINE

P T e R I

iPad-version of «Karavan Istoriy»-magazine is in App
StoreTop in categories “Kiosk/Entertainment’ and
«Magazines in Russian».

PRICE FOR ADVERTISING IN IPAD-VERSION
OF «KARAVAN ISTORIY».

Term of placement — | month

Name Description

Model with possibility of video activation (till 30 sec.), with is
downloaded to the app

Content of Publishing House where an advertising provider is
mentioned

Provide by an advertising provider (agreed with editors) or designed

""""""" KAPABAIL

UCTOPUH

Installation of apps — more than 190 000.
Number of downloading of one magazine — 10 000 — 12 000

Price, rubles.

inside
without on the 2nd  of main mate-
disposition page rial

Individual formats under RK

I 4



