HOAAEKLUMUA

HCTOpUH
AramMuaa

- : _ [Mopruna
HOpwi Epluoe ST Koasn
06 MHne % / KapaueHuos
VABAHOBOH 1 ! CAEAAA MHE
Ha Aoasx i\ S i peAAOXKEHHE,
WacTl' B KauecTBe

My»Ka oHa :

NPEACTaBASAZ

KOro-HUOYAB

M3 CBOMX

Apy3ei...

‘.‘ﬂ'.‘.{";';l&l’l" OENT THLIHHY

KAPABAH

€ uctopum

MJ)"—L JUNE 2020

KOAAEKLUMA




—_————

KAPABAH

£ uctopum

ABOUT MAGAZINE

P e

«Collection Karavan Istoriy» magazine
contains exclusive stories about celebrities’
lives, courageous confessions in a novel style.

First published March 2006.

From |7 May 2012 comes the iPad version of
the journal.

Size of the magazine 175 x 225 mm.Volume 196-208 pages.
Circulation 500 00 copies.
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AVERAGE ISSUE READERSHIP IN MOSCOW

We present the data on the average issue readership and the
half-year audience of the most popular women’s and family
magazines as a percentage of the adult population of Moscow
(10 542 600 people) and in total figures:

Karavan Istoriy 4.2% 443 700
Cosmopohtan .............................................. 4 % ............... 42|900
G |am Our ..................................................... 2’ 4% ............. 255 . 400
co"ectlonKaravanlsto”yz’l% ........... 2 23500
D O mash my oc hag ....................................... | ’ 7/) .............. | 83 . 300
Burda ............................................................ |,6% .............. : 70800
ELLE .............................................................. |’5% .............. : 55800
i;;;;;r;;;;;;-é;;;l-lgs-;);-;<}‘;|;<;|;1-s-cope Russia» National Readership Survey, Moscow (16+), December — April 2020 (NRS 2020/2) 5
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AVERAGE ISSUE READERSHIP IN RUSSIA

Average issue readership in Russia is presented based on the
data from «Mediascope Russia» (NRS-Russia, December — April
2020) as a percentage of the adult population

(61 272 300 people) and as total figures:

Cosmopolltan ............................................ S5 5 o6
Karavan IStorly o 28% 1713 300
Collection Karavan Istoriy 1,1% 694 900

£ uctopum

TOTAL AUDIECE MAGAZINES KARAVAN IS-
TORIY AND COLLECTION KARAVAN ISTORIY

(percentage and in total figures)

Moscow 5,6% 590 500
in Saint Petersburg 3,6% 162 900

KAPABAH
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READERSHIP

13
Average issue readership of the magazine «Collection !‘*
Karavan istoriy» in the major regions of Russia

(people).
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SOCIAL AND DEMOGRAPHIC CHARACTERISTICS
OF THE READERSHIP

l.Sex . 2.Age 3. Education

inc. secondary

Conclusion: the magazine «Collection Karavan
Istoriy» meets interests of practically all age
groups.
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READERSHIP

4.Income

high
18,5%
no answer
32,9%
average
35,5%
low

Taking into consideration that the respondents in
the course of the study do not willingly answer
the question about their income, and comparing
the average figures for Moscow, we made the fol-
lowing conclusions:

|.At least 54% of the readers are referred to the
category of people with relatively high income.

2.The proportion of readers with a high income
is higher than the 18,5% stated in the category
since the respondents deliberately lowered the
information they gave.

13,1% 5
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ADVERTISING RATES FOR
«COLLECTION KARAVAN ISTORIY»

Size Price, RUB
|/|page ............................................................................ 400000
|/2page ............................................................................ 265000
|/3page ............................................................................. |90000
|/6page ............................................................................. |25000
”32Page42000
Spread ............................................................................... 650000
.F |rst SP re a d ...................................................................... 79 OOO O
Secondspread ................................................................. 750000
Th|rdspread .................................................................... 7|5000
I/Ib es|d ethep ub||sher’s|mpr|nt .............................. 480000
|/|b es|d etheE d|tor|a | ................................................. 47000 0
.I.: |rst|/|bes|dethe table . of c ontents ........................ 460000
Second I/1 beside the table of contents 450 000
.I .I. Cover ............................................................................. 49 OOO O
L
IV cover 600 000

£ uctopum

DISCOUNTS FOR MULTIPLE ADVERTISEMENTS

Quantity of isertions Discount
Advertising agencies are granted with [ 5% discount. 20%

MARKUPS AT POSITIONING

Position Markup

KAPABAH

U 4



o KAPABALL

£ uctopum

PACKAGE
DEPLOYMENT
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PRICES FOR PACKAGE DEPLOYMENT OF DISCOUNTS FOR MULTIPLE

THE MAGAZINE «KARAVAN ISTORIY» AND ADVERTISEMENTS:

«COLLECTION KARAVAN ISTORIY» Quantity of isertions Discount

2_5 ...................................................................................................

Size G T et

Karavan Collection Cost, 10-12

istoriy Karavan istoriy RUB e

|/| ........................................ | /| .......................................... 840000

|/2 ....................................... | /| .......................................... 650000

|/3 ....................................... | /| .......................................... 540000

|/| ........................................ | /2 .......................................... 780000

|/2 ....................................... | /2 .......................................... £80 606"

”3 ....................................... | /2 .......................................... 4367660°

”3 ....................................... | /3 .......................................... 4i67660°

2“ ....................................... 2“'420000

|/| ....................................... 2/||000000

2“ ........................................ | /||240000

The prices are indicated without VAT

.
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SPECIAL ADVERTISING
PROJECTS
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INSERTION OF PRINTED PRODUCTS

o ‘ 1000‘.
500,200

Steni pne!

Card Advertising catalgue Leaflet, coupon, CD/DVD

Circulations of insertion: from of 30 000 copies (except of CD and DVD)

Possible regions of distribution: Moscow and Moscow region Moscow, Moscow region and Sankt-
Petersburg Regions of Russia (without an option of choosing a region)

Price on request

i I
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GLUING OF SAMPLES

Sample on the page Discount c

Sample on the page

Is glued on the advertising model which is |/1 of page or spread.
Circulations of gluing: from 30 000 copies.

Possible regions of distribution: Moscow and Moscow region; Moscow, Moscow region and Sankt-Petersburg;
Regions of Russia.

Price on request
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SPECIAL ADVERTISING

TERMS OF WORK WITH SPECIAL
PROJECTS

The advertising provider delivers himself an edi-
tion of sticking-in or clays to the place of produc-
tion according the instructions of the Publishing
House.

Project proposal — not later than 38 days be-
fore the issue date.

Testing — 28 days before the issue date. Samples
for testing in the amount of 150 items are deliv-
ered to the address of the Publishing House.

The term of delivery of ready advertising pro-
duction — 4 days before the issue date.

Conditions of work with special projects in Ger-
many - on request.
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ADVERTORIAL
PROJECTS
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Advertorial — advertising text models, made by Making layout (with prepared text).
Publishing House, including some in style of edition.

Size Price, rubles

1/1 I5 000
For text writing the advertising provider gives the V2 e .00,
main idea and material. For layout the advertising The prices are indicated without VAT

provider gives details and pictures.
TERMS FOR PROVIDING MATERIALS:

-terms are given in the schedule of «Collection Karavan

PRICES FOR MAKING ADVERTORIAL Istoriy».

PROJECTS IN «COLLECTION KARAVAN , ) )

ISTORIY» - prepared text and illustrations are to be provided 10 days
before the date of providing of ready layout to the relevant
issue of the magazine according «Collection Karavan Istoriy»

Text writing, layout, proof (with provided illustrations). schedule.

O s i ADDITIONAL COSTS (DUETO AN

1/1 30 000 AGREEMENT):

172 25 000 - if a photo shoot is made by a photographer of Publishing

House
- an interview
- if some special photos are to be bought in photobanks

.
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ADVERTORIAL IN PACKAGE «KARAVAN
ISTORIY» + «COLLECTION KARAVAN
ISTORIY»

If it is a package, any material, which was made for «Karavan
Istoriy», is adopted for the size of «Collection Karavan Istoriy.

Materials for advertorial is to be provided in terms, which are
given in schedule of «Karavan Istoriy».

PRICES FOR MAKING OF ADVERTORIAL
PROJECTS IN «KARAVAN ISTORIY» +
«COLLECTION KARAVAN ISTORIY»

Text writing, layout, proof (with provided illustrations).

Size Price, rubles
1/1 60 000
1/2 45 000

£ uctopum

Making layout (with prepared text).

Size Price, rubles
1/1 25 000
1/2 20 000

The prices are indicated without VAT.

TERMS FOR PROVIDING MATERIALS:

- terms are given in the schedule of «Karavan Istoriy».

- prepared text and illustrations are to be provided 10 days
before the date of providing of ready layout to the relevant
issue of the magazine according «Collection Karavan Istoriy»
schedule.

ADDITIONAL COSTS (DUETO AN
AGREEMENT):

- if a photo shoot is made by a photographer of Publishing
House

- an interview

- if some special photos are to be bought in photobanks

KAPABAH
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EXAMPLES OF ADVERTORIAL

POCHE<PTb

Ha6naro POCCUN

«PocHedTh»
TIPHAEPIKHUBAeTCs.
TIOAUTHKH BBICOKOM
COLMAABHOM
OTBETCTBEHHOCTH Nepej
CBOMMH COTPYAHHKaMH,
YAeHaMH MX ceMeH,
HaceAeHHeM PernoHoOB
BepeHMsI Ou3Heca

M repep 06ImEecTBOM

B IEAOM

Rosneft
(193 characters, 8 pt)

KPACOTA B FAPMOHMM C NPMPOOM

OpuHbL — CaMbt ABHUH . HeTpHRTHbIH
e

HHHE, TaK W BHew-
IePBBIM OTHOCHTCA B2l TN

W OTKaKHTE oT Conspus. BTperH, Cpemn

aSHaNaET, 410 1A WK TRy Gui WO

KPICOTY, HAUHTENHYI POTs AT NpIBHTHoe,
cBanaHcHposaoe MiTaHve. EXeAHeBHO tenosex

KeHa DK AespemesOMy Crapennin, KexeLtin
K A2 BO3HHKHOBEANR HODLUH THOCHTCA

3 nn0an K00, HenpaBATLAIR paLNON MR-

MHepanos, 16 BTavIHOS, 12 MAHOKHCTOT W
3 ocHoHbie upHsie KACTOTH. I, HaKoHel, He
Sabieaite, 410 Caa PAPORS TpenocTaBIAET

Ge3 3T peAct.
bnionan mpocrvie

OpLG ¢ BO3PACTHBNH KIMEHEHWA KOKIL
Bar i o

BT Ml TOMOR2EM KOKe CORpRHITS -
nogoc kagon. Bo-nepasi, rapairec e

ronapa Hoseiium
KM NaKONGIBHO HeKTHEHO WcnonL30sars
\CTUTENbHbIE KOMTIONETBI, KOToptie 06ra-

SHpALLEHHE B HOTOHIECKH
UHCTHIX yTOnKaX nTaKeTH. SRarOtaps KPRk
Oapras

o i
Hyo BsipaGTRy Konnareks, a GHOaprawosoe
macno, conepwauiee & fga pasa Goneue, vew
OMBKOBOE, BHTaNHa E I OTHHEHACHLIEHHAX
RO, 06MAAAET NPEKPACHSINN THTATEnbHSIN,
JOTAKHFOLIK U PATISHHEROUIMA_ CEOF
crsanmn W10 e nycrise croea

spesix
Bo3nefcran, ynyuusats pabory ee KneroK u npo-

et e g 12 95 % cocronT w3
ANbHBIX. KOMTOHENTOB, 5 Tow uicre
s ey Npucraeka GO

Comacio nocre -
NOTL3OG2HIA  ANTHBO3ACTHBIX  HOBHHOK
Pure&Natural 67 % K yGequnics s Tov,
10 Kpem 3aHeTHO Corpaaer Mopuy, 74 %
JUGCTHL OTHETIHTH MO LIEHHE YIDYFOCTH KO,
271% — COrmachbi Tew, 10 Kpew MpeAOTEpALLa-

Nivea

(2383 characters, 8 pt)
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s s HACATBNO CRpOEHHbIL TPCH, YASTPANOMBIIL ACHIM
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Fopo><+ MoAOCKa

“Tpnyv@aneio sepiyach 1a nomys. JoGan sapia-
LS 5T TIDHHTON NOMOKET COMATS BHPAIHTEAD-
it 0Bpas.

s 1’} -
Heobsatensio exats 5 [apyok, Mivmar: 7"""'“';‘ Kraccuka
Jlonyon win Heto-VopK, 4To6b! IPHOGITHTLCA ‘—“' * MeHTO/\
K IVTABHBIM MOJHBIM TPEHIAM, OTIIYMEBIIIM Ha
MMPOBBIX HO/yMAX. KaYeCTBEHHOE OTPAKEHM ey oD BT
BCEX AKTYATBHBIX TEYEHHIT MOJKHO HAFTH 3/1€CH coderaite WX C BemaMH "‘0-’“‘0'0
H Ceityac — B KOJUICKIHH «CHEKHON KOpOJICBED. HTONCCIONEUATOTONONo Tt

Snezhnaya koroleva
(1'170 characters, 8 pt)
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‘exnama. Per. wowep: /TN-000343_RU1312163243

Kanbuui
Canpo3® ®opre
ANA KpacoTbl

M 340pOBbA

OrOHe 32 BEUHOM MOROAOCTHIO
1 KPACOTOR NpeACTaBHTENSHMLL

RavoT menaworo pesynerara. Moweny?
Tlpuana 6 Tow, 470 sce crapans by-
AYT HApACHS, €CTM OpraKMIMY Heo-
CTaeT X BATaNIHOB 1 MMHEDAIOD.
Be w1 /15 HoTO He cexper, 410 -
can kpacora Ha-

Pewenue ecru!
OctosHan npobnewa npenapatos
KanbuuA — ux ycaoenme. Cpeau cy-
WeCTBYOUMX Ha pbiHKe Npenapatos
KanbuHA BLIAERIOT Npenapasi | noko-
nenna u npenaparei Il noxoneri. Mpe-
NapaTsi NEPBOro NOKONeHHA 0CHOBa~
Hbl Ha HEOPIaHH4ECKO COnM KapBoHar
KanbL W ASDIKTEDUSGTER -

Kas Gopwa, 6nar0AapA KOTOPOR Karb-

Kanwuuii Canaos® Gopre s
MYCHAETCR B BMAe aCTBOpAMEX Tabe-
o ¢ anenbcuHoBsiM ByCom. Kane-
umit Canpio3® Dopre focTynen &
YHAKaALHOM A0SUPOBKE — 1000 M,
6naronaps uewmy opwa abnetia s

POBOFO B3pOC/OT0 YenoBera.
Toaaeprurre cooro KpacoTy!

1Moo O, Topuse 10, Foronesa H5. Tp-
inta 7. Hepunynoss HE. Oprasumecins ot

s A0, Topums W10, (po-
AN Hecon 55 Torenas 15 Comariy
e v Dlulwwmw(m pawna penap

. otpa-

ewne b sepane bac

panosar, C ycnsan, ocnabum, ce-

KYLAMACS BOTOCaMM CTOWHO CRerars
" .

e s p:
NIPOCTPaHEHHaR U OHa U3 Cambix e~
WeBLX GopM KanbLA, Mpw nocTy-

Bpan 87,2015, 15.34

KIOp He CAlenaeT NoMKIE CAOAUIMECA
HorT Haw

5 menyare
NpoTeKaeT peaxuA ¢ 06pasoBanmem

608 NIpu HEAOCTATKE KL He 10360~

€A UYBCTBOM PACTUPAHIA I HENyAOH-

1T Bam ynarcs

ero senuuectso
KoL MOHO CMENO Ha3BaT M-

KaTenHOCTH, HT0 KACAETCA 3A0POBL,
bUMR He-

Kanbuwit Cannos® @opre —
npenapar Hosoro Il noxoners. Mpw

HUMECKYI0 GOpMY KATbLA — LNTPAT
KanbuuA'.
‘Tawu 06pasom, & roTosow HanwT-
TonbKo

BO3MOHNO, BeA® O — OCHOBa HOCT-
HOF, HEPBHOTt U MUICHHOR THa, 1

663 wero HeocyweCToMM MHOTHE TpO-
Ueccs, perympyioue 06w belecTs.

FO BKHOTO 3NlemeHTa B OpraKM3Me Bac
MOmeT My 60cTs, Beccontmua,

OpMBS KaTBUAR: LUTPAT M NAKTONIO-

uTpara b cpesen Ha 27% sbie, des

npoBnems: ¢ anopon 1

MblwesHble 6071

npenaparam Il noxonenus naet #na-

A Ko
Canporyge "

Kaltsiy Sandoz Forte
(3783 characters, 8 pt)

B epectporiky B crpary pep-
wynes Murin oren. Brteskan
10pa M0 MIPAWTHCKON I,
HO ocer B Tepmarii. 3a momrozia
BRI 3K B GHCTPO. BCTAT
Ha HOTH, JIKE OTKPHLI COGCT-
Benmnyio oKy, A Beera cra-
PATACH TIOIEPAIBATE B ChiHE
nawams 06 omne. Ho Bpevera
Cromm coverckie, obmenne ¢
MHOCTDAHIAMM, 4 Tem Gonee
SMHTDAHTAMH, MATKO TOBOPH, HE
npHBeTCTROBATOC. Cava A 32
Tonr I0pHHOIT SMHTpaIH Bit-
ema ero mmms pas. U serpea
5Ta OH B O/ HATOMHHATA
suamenuroe cpianue [Mmp-
JMIA € HKEHOT: OGMATICh oI~
M THA3AMI.

Tearp nmenn EpMosiooii ra-
crpomposan B T/IP. Boxraiock
110 TeATpY, IOIXOHT IPUATE b~

apmcr: <BricTpo. cnycKaticn B
Gydper. Taw 10pKa ser. Tobko
e B, STO €10 HE SHACTIL.
HKuremo OPI Ghuto Hecon-
HO mprexath B Samymsi bep-
s wt nieperimi rpay ¢ TIP.
B KOMIC KOHIOB MBI C Gbi-
N YN [TKE e 32 O
crommK, WO mpojomKam e-
T B, w10 HesnaKoMsL, X
Ol YMYAHICH HesaMeTHO mert-
HyTh, 9TOGH 3a0pana m3-nox
CTOMa KymeK ¢ oxeAKoi
Mumi. B Ty e noeIIRy Mbi ¢
10poit BeTpeTIIICh erne pas —
ke Ges uykix oias. O npi-
BT B MArasHu, XoTen Kymuth
wHe monymyGok. 51 mepenyra-
aCK: @ BADYT HA TpaHIe CNIpO-
car, otkyra my6a? Ha kakme
g Kynera? Bet apHo He
HA MHEDHbIE KOMAHMPOBOU-

1PO3A 3BE3 1

swie. I0pKa — O GUI HTPOK,
OBOAT KaIMHO — yroBApUBAT
«Jla 1 32 HOWH MPOHTPAT GOH-
11, YEM 9Ta BENLb CTOMT!

Ho s ynepmach co cTpaxy u
s B KaKyio. TIOTOM BCIO AKHIHD
KATENa W BCIOMMHATA STy 1y
Geiiky — GeeHbKYI0, W3 K-
boro Gapama.

10pa Beerta Ghur HEMHOAKO
asarmopuctom.  Hawan pecrit
KaKoit-To Guariec B Mockse. Boi-
cTpom saropopiioe. ToMeCThE
1e-10 1o Tepecraniien-3arec-
cximv: MiThia Tyga et Ka-
‘Tamhen na omaax. O6a Crpact-
Ho moGwn oxoty. M nepsyio
Hamy ensrepkys  cnposopua
HMEIHO GBI MyK. OH co-
Gpan nem mapK aBTOMOGH-
i, HOTOBHITY KOTOPOTO, BITIO-
was amTepKys, MHTBKA pasoi

—

BECEHHEE NPEOBPAXXEHUE BMECTE C MPUPOA0OM

i
leT_cobcToenHbx pesepaos,
2 BHTaMO 1 MO

© WHTEpeCHX e T HaC BecHoi

A crome
R

L, ny-

o3apauian, rpacs
AT © Pyt opacis ¢ R Ty

MW, KOPMMTS YTOK, MPOTYMBATLCA & NapKe W
ompasi

yauno!

£leno s Tow, 40 6 GonsunCTse Crysae
HOR ANATHM, YIAAKA CH, OCAAGNEHHR WM~
arammon. Hecwo-

Tera ABnserca nepocTaroK

7 Ha 3axpaTHBAIOUME Pimmmu

MosTomy, scrpen pecy » mperpac:
How Na('DOEMMM Bl o slior

T T A T

 soswomrHocTAMM. (10O BMecTo oma-

My, & Takge noMoraeT noBCHTS Ay
oprarwava. Kerarw,

v, AR ACTeR Crapuwe verul

pex
e paspara sournes: Mymopr aeTou

B cocras towmneca MrnopT o o
e

Multifort
2189 characters, 7 pt)
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0BoMX TIOCTHTIO THKENOE TO-
pe. Hirero caysaitoro re Gpi-
BAET, HH OJHA HTOTONKA € COC-
HEI HE YNIaAeT IPOCTO TaK. Beh
yenHo Mers Tocnogs nocTa-
Bt pagom ¢ JKemeit B TaKoit
CTPANIHEBIT MOMEHT €r0 JKHIHH:
oH e MPOCTO MOGHT — Goro-
‘TBOpHI OTIA.

Towrn rox mpomen — see
MEKIY HAMH  TO-TIpEATIENY.
A JBAAT BTOPOIO  anpens
MBI OTMEUATH eI, POAICII
Bopwki Uymacsa, Bee coopa-
ek, a Kapasenmosa ¢ K-
JMHOBBIM HeT. CHMM 3a CTO-
JIOM, KM, O BHNO JOTAHEI
npuecri. M xomnt Kers
S8 BApyT — ax! — CIOBHO yBIAC-
12 €10 BriepBsIe. CTONT B CBOEM
IIKOTBHOM  DATHHOBOM ah-
THIIKE /10 KOAEH, TATICTYK KaK-T0

HEMHOAKO 1aGOK Chexat... Co-
BepuIEnHo popori. To i K1o-
TO BHYTDH BMECTO MEHS! TIpO¥3-
Hec, TO M caMa mpomenTana
THXO-TIXO: «Moit» BOKpYT 1y,
TaM, HIKTO, KOHESHO, HHHErO He
3aveuaer, a % CMOTPIO Ha Hero
He oTpBBAsCh, MOGyIoCk: <BoKe,
KaKoit Kpacimbiil He savesaral
Hirvero e savesana.

Jlepryra 31 pykas cBoero
aApyiKa 1o obuieiTIi0 Komo
Mamoueni

— Cenait Tak, yroGer Kim-
JUHOB IPOBOAILT Meris JOMOFL.

— He ponpoc, Cremox, ce-
nae.

Ho apyxeckiy mocpesi-
ECTBOM BOCTIONBIOBATHCH HE
npHmIock. B Kakoii-To Mo-
MeHT BhULIA W3-33 CTOMA A Y
BOPLKH MEALY FOCTHHON 1 Ty~

TIPOSA SBEST

IETOM B IPOXOAHOI KOMHAT-
Ke JAMIOYKH HE GhUIO, 1 B
STHX CyMEPKAX IMLOM K MLy
cromynach ¢ Keneir. Beramt
064, KaK BKOIAHHHIE, APYT 11O~
HE Apyra — u monunM. Bo-
KPYT BCE HOCATCH, 2 MBI KAK Y
OKykabbt; <M TCHH HX Kaua-
MCh 1 HOpore, GesMOMBHbIT
pasrosop omm Ben...» Tlotom
HOTANYIHCH JPYT K ADYTY —
HET, He UEIOBAINCE, TIPOCTO
CIETKA KACATHCE JHUAMH, TO
ool meKoit, 1o Apyroit. Kak
nomazu. LenoBAINCH MBI TIO-
TOM, 4yTh He Bio HOub. TToKa
HUIH TIEKOM 0T BOPBKHHOTO
2OMa, 910 B parione OKTAGPH-
CKOM IO/, 710 JIMHTPOBKH,
e oSueKuTHE, TO M AC10
OCTAHABIMBASCH,  MPHMTATI
YT K ADYTY.

CEKPETHOE MEHIO KPACOTEI

BEAUTY

Ocenme-sumpuis nepuod — Gonsuioe ucnsimanuie 9 Hauei newsnocmu. Mod osdeicmeuem xomodHoz0 empa KoXa HasuHaEem wieny-

@Qm

-
4

>

Soraran aimuoAx

BONOCaM TOKE HEOBXOMMA <CKOP3A fIOMOLLE, O3TOMY
PEryAPHO MCTONbyiTe NWTaTeNsHse HaCK  Gars3ars, P w orrel
TOr BONIOCH NOPAZYIOT BAC CBOMN 3A0POBHM BrECKOM h

W bk OBberom,

eaa

pouies)

[175 yXORa 32 KOXER PyK HEOML3/FTE BUTAMVIHIE KpEMs!

Ha 0CHOBE /WMOHA, POMALUII WA 3105,

MAHAKIOP: yXOXEHHI. OPOB HOMTH — HEOTHENTIEN

“aCTh BALLRFO HEOTPAMMOTO OB

 2bysre npo

Ocrasaruca & dhopre Hyxio & noBoe spen rofa. xe.
reeHan yTpes 33p5aka 8 Tevenve 10-15 My nowo-
XET yXpenUTs 3A0pORLe 1 ASPRATS ML 8 TOvyce

wumca, jenos
N OICLEN XL, W, 1 YGOR G4 TUTGTET GEECT. EC GTOTSORGT CHES e Humpue -
e cnpasumicn ¢ i
HACTaR, POBHAR KOXA MALA — BALUA BH3MTHAA KAPTOMKA. ﬁy chpmnwb » nomacpxars xpacory o ocenHe-sumHii
B Ocere-31H AR EPUOR OTAITE MpeAnOTeNME KocHe- HOKET SUTIHAKHO-MUHEPATHbIA KoMEKE
e cpentrn con s sy A E 1 C. Vitrams aemy Eite or Kormasm (Ommbapm, Ero

MY W3 BUTAMAHOB, MAHEPNIOB W pac-
weTabonuseckye npoueccs
7 SoccTInowewID rpacOTH Ko

3aBUCHHOCTH OT NOTPEBHO ‘ocobentio-

Koemerwieckux cpeacT:
\pacoTa n OuApOBME MOANANYT San

P
Copenmis cepale occume Epapm.

Vitrum Beauty
| 682 characters, 8 pt)
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SIZES

SIZES OF THE ORIGINAL LAYOUTS

1/1 175 x 225 mm (+ 5 mm for the trimming)
I/2hor|zontalI75xIIOmm(+5mmforthetr|mm|ng)
T I 75x72mm(+5mmforthetr|mm|ng)
Ty 57x225mm(+5mmforthetr|mm|ng)
i 577x|||mm(+5mmforthetr|mm|ng)

EXAMPLES

EXAMPLES OF ADVERTISING
IN PAGINATION OF CERTAIN
ISSUES:
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EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES:

ECLAT
D'ARPEGE

LANVIN N ESTEE LAUDER

1/1 2/1




— Bor oToT NIEperTenex.

— Jlesyumika, — oGpamaercs
MY K TPOZABITHIE, — 7 OCTaB-
1110 TYT CBOIO eny. [oroBopu-
“Te ¢ el HETBEpTH YACHK, TOTb-
KO, YMOJIIIO, HHKYAA HE OTIIyC-
xaire!

BCKOpE OIATH WieTaeT B Ma-
rasi:

~ Bee b nopake! Bepen!

3a 510 Bpews Cama yenen
ChesuTs B »a-

TPO3A BEST

1<0-0-0b HE pury
Tipembepa criexrakt <Hmoks,
I Y MeHS — OuepeHan I
nas porb. HMepen nauanom Cams
MPENOAHOCHT (panysCKHE Ay-
X <UTOGH IydIe MIPAIOCH.
B amrpaxre — eme o «Cria-
cu6o s nepssit axtls Mocre
HOIKIOHOB, 32 KyHCaMH — Tpe-
woit: <Thl TAK TCHHATBHO HIpA-
mals M3 Kaxoit IOE3/1KH 10ftap-

Fasun, ©ie MI-TOA MpIIaBKA
evy mpoza (parmysckue gy-
XM, ¢ 3ABETHEM (PAAKOHOM 710~
MUICS 210 COCTORTEBHBIX APY-
36, ETIOHeC NpE3EHT, B B
JIOIT CHBTH — . BEPHYICH B
1oBempIbIL.

Tourn Apaguars Jet s npo-
AT B CHACTIMBOM  HIyMIE-
I, Be3 BOCTOPACHHbIX <A-a-al>

TAEHIET

ANAEPTYY OCTAAMCH
CYNTAHBIE MUHYTH

Aiepris — cawioe pacnpocTpaneHHoe sagonesaite. Bonee 20% HacenewMa nnawers!
TOCTORHHO HYXICTCA B CPOCTBE, KOTOPOB GHICTDO W HAZIONTD WSGABHT OT 6B CHMTTOMOS.

Takoe CpeACTEO ecTs — <[neHyer

K — merst —
oxankamm... Tpunectn o
HBETOYCK WM CKPOMHBIT Gy
Ker — me w3 CammHOro pe-
nepryapa.

Mbr yie paccramich ¢ Ko-
Aeit, HO eme He pasvensi
KBAPTHDY, KO OAHARIN Be-
HEPOM  PASIANCH SEOHOK B
JBeph. OTKHIBAIO, 4 HA ILIO-
IAKE CTOT OFPOMHBI KyCT

Ha-
KPBUIH €ro ¢ JJOUKOf 1oojie-
ATHHIKAMH, 4TOGH HE KOONCA,
mrampum B sanmyio. U TyT Ke
SBOMMT Mt Kai, Kb Ha
nepsow sraxe: «Jliocs, mpes-
CTABIACIE, KAKAA-TO CBONOML
BLJIDAIA UIMNOBHHK Y MeHs
1op oxHoM!> Mpekpacto 3Has,
KIO 5T2 «CBOOUb?, W GOAC 1
BIeub Ha CEGAl HAHBKHH THEB,
KO€-KAK PACHMIILIH KYCT H 10
THOKPOBOM HOWM TIEpeTacKa
YACTAMH 12 HOMOFIKY NOfAIb-
e ot 1oMa.

JIpyroit snuso npousomes,
KOIIa MBI yKe NeEpeexatn b
paiton BAHX — B Goubuiyio
KBADTHDY, TIC JKHBY 1O Ceit
e, Cama J0/mKen 6B Bep-
HYTBCH M3 KHHOSKCTIEAHINM,
S HATOTOBWIA PASHBIX BKYCHO-

(52

glenmark

* Ha4WHaeT feiCTBOBATb Yepes 12 MHyT,
+ /IOCTATONHO OO TGETKH Ha 24 Haca,
+ He BLI3bIBAET COMNMBOCTH

MFPE N OPUMPHFHIAF I O3HAKOMETFCh G HCTPYKI IAFIAL O ROSUKHBIX

I_'\F’DTMBDHOKASM IAX TIPO

P-00727310, PEKTAMA

112
(horizontal

KOHCYIILTAPYUTECE CO CACLUMATIMCTAM

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES:

52 HEM NIPOMSHOCHT TPIAb:
oTpeKatock ot Te6s, catana, co-
ueraiocs TeGe, Xpucre. <focno-
W, TIDHMH HOBOMPOCHEIIIEH-
HBIX paGos Tsouxs, — sasep-
I OGpA OTeN ATEKCaHp.

Hukura, KOria BCe 3aKOHYH-
0Ck, TyT e 3a6pan Mapuenio
u Jleny: Hato GBUIO CHEMATH
Clieny OBBACHEHIS B TOGHI B
capae JOMa TOPOACKOTO 100~
BHL, KOTOPOTO Hrpai MHHOKeH-
‘THit CMOKTYHOBCKMI.

«Oun  uepHBies TOAYIWIH
npus 5 KamHe 5 1yamyio Myk-
CKYIO POJIb, €llle KAKHe-TO 3Ha-
KOBbIE HArPazbL. BbuT MEAKIyHA-
PO yenex, M 1pojia-
B cTo ABammath crpan. Ho
Hukura 6uu1 nesionosets. JIeno n
TOM, ¥TO (MHAHCHPOBATA PO~
exr uatijenuas Auioi Tappys-
GOii HTATBAHCKAS MHLIHOHED-
12 CrubBust UAMHKO, CTaBIIas
npomocepom. Tepes Hauanom
CHEMOK OHHM ¢ MHXAJIKOBBIM J10-
TOBOPHITHCE, HTO €My SamaTsT
onpeaenennyio cymmy. Toske
HUKHTA BRUICHII, 4TO 1O 3a-
MBI MEPKAM 5TO CyIIHE KO-
MERKH, CTOBKO TOMYUAIOT Ha-

Eme

M MOma cKasath, HAnpHMEp:
<Hukiral Tak mucarh cesapuii
nemsn. Bytemn jfemars rak
OTAK. — JATbIIE CICIOBATI
npavic mmeCTpyKi, Beaw 510
B POCCHM PEAHCCEp — 1aph 1
Gor, a ma amase pymr o1,
K10 fiesbri Ha (b Hamen,
3uas Hukury, Mory cebe npen-
CTABHTE, KAK Y HETO IIEPCTh bi-
GoM BCTABATA OT TAKMX yKAsa-
Wit OH Tepnen-Tepren, Ho B
KOHIE KOHIOB pyGamyn: <Kax

HOBUHKA:
NAPOIOMEPHASA
EBOJIOLINSA*

TH €O MHOIE
Tomura sonts

M pubpocHt ce 3 croeit
SKH3HH, MIHOBEHHO 3aGbIB, 410
HMeHHO ALK HANUIA ACHBIH
HA CHEMKH TPEX €10 KapTHH, B
TOM uHCAE 1 HA Vprys, 103HA-
KOMHAA C TOJESHBIMH TOtb-
MIt W BHBENA Kaphepy Muxa-
KOBA HA_ HOBHIIT MEKIYHAPOL-
bt yposens, Ho 5T Mbicin
MUIILTH TOPAIO MOTKE, KOt
S CAM, 110 CYTH, OKASAICA B TOM
Ke HOTOKEHHH, uTO M AL,
Torga e s Hukury nomsn u
He ocyu.

K oMY Bpeven ero fiera n
B POCCHT HAWATH 1T B TODY.
s10, cKaky Ges

AOKHOI ne Ges

Gosbme ero To,
41O CHIBBIS, BIOKHB OKOIO
HETHIPEX MILUIHOHOB J0UIAPOR,
TOMYUIIA Pa3 B ABAAATS GO~
e HAOTPEs OTKAZATACH fE-
JUHTHCSH TIPOIEHTAMI OT IpHOBI-
mu. Mo, TAK He J0roBapuna-
JCh. UTO H TOBOPHTS, yIUIBIT
HAPOJL 3TH MIULTHOHEPHIH. Bri-
70 ofmano, KonewHo. Pasrie-
Bauubl Muxaikos Goibue ¢
Hell e CoTpy I,

Tomxke, B 1992-w, Hukura
paspyrancs n ¢ Awioi. Oma
CuMTANA Cebst BAKHOM NTHUEH.

Moero yuactis. Hanpuvep, 5
HePHOL GeaieneRbA CoNtams
nM Crymas TPUTD  Hukurs
MHXIKOBA> BHITYCTIIA KHMIT
<Poccutickuii apxuB», € GrUI
MATEPHAN, TPEAAE  XpariB-
IIMECH B CEKDETHBIX 3aNacHi-
kax KI'B, K KOTOpbIM MHXIKOB
B CBAHOCTHIE HAIET TASCHKY.
Slcen mepent; KUK HAZO 1po-
Jath, sapaGorats ma Hux. Ho
Kak? OTKPBUIH 1Py JapbKOB —
He Xouer Hapoj oKynats! «Ha-
10 BBIXO/INTD A NPABHTCILCT-

1/3
(vertical

W HagexHan
Aeo-3awmTa
Fa Floral Protect
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HOET, MOGHT TMTEPATYPY, My3hi-
Ky, TEATp, — OHA IOHUMAIA, 4TO
HCKYCCTBO PACKDHIBACT ¥ pac-
kpenonaer pedenka. Ho mama
W He TIOJO3pEBATA, HeM Bee B
urore oGepuerca!

Eii mpumwiock GpocHTh pe-
HETHTOPCTBO, KOIA Y Memst Ha-
HATMCh AKTHBHBIE CHEMKH 1 Pe-
nernipm B rearpe. A xe Ghuia
MUICHBKOM — KaK Ges MaMbi?!
OHa OYEHD NEPEKUBATA, OCO-
GeHHO 13-32 GHITOBOI HEYCTPO-
CHHOCTH 53 Kymicams M Ha
wiomanke. Mama v Mens n
10 Ceit Jienh — MPEKTOp, Me-
HETKED 1 ACCHCTEHT B OAHOM
e, Ee HHOTAA HE JHOGAT 1po-
JHOCEpH, TOTOMY uTO GorbIIE
5CETO 1A CHETE MAMY BOMIYIOT
BONIPOCHE He XOTIOHO /1 MHE,
HE KAPKO I, HE YCTATA S 5,
noodexana m?

Ciawanma Mama s cebs -
X0, HO KOTA HIOHAUIA, 4O HHKTO
KPOME Hee 060 MHE Ha CHEMKAX

HO? Me Jlnskim 06e BakHee
Bamero kuso! Buauaie pedeox
TIOECT, @ IOTOM BCE OCTATBHOE!»

HHOI HPHXOIICH €€ 0CTa-
HapBaTh, Boiock, W10 Mens
BHIOHAT C IPOEKTA, CClM HE
Gyay nocrosopunseii! Ho y ma-
MBL CBO HPABAA — HHKaKOC
KHHO HE CTOMT 310pOBbA pe-
Genka., S HOHHMAIO, HOuEMY
MHOTHE TaK He MOGAT pojuTe-
neii Ha cvevkax. OT HX npi-
CYTCTBUA MAfAET NpOM3BOAM-
TEABHOCTS TPYAL.

Cobiuny  KOMamIy <AKTepHI,
na wiomaky! A Mama: <He 1o~
pomHch, foua. Chenth CATaTHK,
HOTOM BTOPOE 1 KOMIOT>. OHA
MOKET TpAMO B Kapp Gyrep-
Gpoy Brectu!

A Grarojapna 3a a1y 3a6oTy.
A eme 32 TO, 4TO MaMa BCErA
CTpEMIIACH  PACKPACHTE  MOTT
MHP CAMBIMH ADKHMH KpACKa-
Mu. MHe GBLIO BoceMmb, Koria
M noexamn ma BeemupHbiit

TPO3A 3BE3L

OHH NeAH, TAHILCBAH, TIOKa3bI-
B uEpKoBsIe HOMEpA. Bee
BOKDYT TOBOPIIH Ha CaMbix

Topr! CoGCTBeHHOE BhICTyTLIE-
HHE KAK-TO YHUIO HA BIOPOIt
IUTaH, XOTH W IUIATHE KPACHEOE
I, 1 IECHIO IEMa BECenyio.
Me gae npus . 5 BhicTy-
U1 B Kareropin «OPHIMHIL-
HEITE BOKAT> B CAMOI MIazueri
BO3pacTHOI rpymie. U nasep-
HOC, MOFH BOKAI ACTCTBHTEIbHO
GBI ONEHE OPUIHHAIBHEIM, 110~
TOMY IO C yuHTETEM 5 B TO
BPEMI €lie HE JAHMMATACE, HO C
GOMBUIM YIOBOTBCTBHEM Opa-
12 B MHKPOOH 1 CKIKAIA 110
cuene.

HMurrepecnce Beero 6mo Ge-
TATh N0 PASHEIM 54TaM 1 CMOT-
et ipyrue shicTyiens. 5 Xo-
POINIO IOMHIO BOKATBHYIO TpyTI-
ny Maibummex u3 MeKCHKH
5 OTPOMHEIX COMGPEPO 1 KOB-
Goickux mrramax. Crapmieyy —

He crana sanp-
s or Beex neyroers. Ecan
NPOMIOCEPH  MPOCAT  TOPaGO-
Tat Ges 06exa, ona cpasy Ha-
niaer eppHaTh: <Kakoe kit~

a
BUIOB MCKyCCTs B Tommsyjc.
D70 GBUT OTPACAIONIIT TPA3L-
HIHK, € COOPRANCE YHACTHHKI
M3 TATHICCHTH CTpaH MDA

COI'PEI CBOE CEPALIE YAEM!

a swamemy —
NS(Th, 1 €0 MIOCTORHHO Tes-
A1, TIOTOMY WTO OH, KAK H 11,
JacMaTpHBAICH WA MyATE HO-
Mepa. Al HOMOraa NponaKy He-

Ceasowian Wsewusy,

1/3

horizontal

vl derry
Cpox nposegenus sk ¢ 15102013 ¢.no 15.03.2014 .
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ISSUE
DATES
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ISSUE DATES, BOOKING AND MATERIAL DEADLINES FOR «COLLECTION KARAVAN ISTORIY»
MAGAZINE FOR 2018

The ipad version of the magazine Collection Karavan Istory goes simultaneously with the paper version.

Deadline for providing

Ne Issue Dead//ng for original layouts or The issue
Advertorial * “ancellation date
..................................... January e N2 LN O 030209 060120
.................................... FeDrUary e LN 29 25002.09 100220
. ... SO 2001.20 07.0220  ......020320
e I e 1720220 060320 .....060420
......................................... MRy e 230320130420 110520
........................................ JUn e, 20:0420 080520 . 080620 .
. L. A 250520 ......150620 130720
...................................... AU e 220620 130720 100820
.................................. ST e 2007220 10,0820 07.0920
.................................... OO e 240820 140920 12,1020
S STSSSSRRItchtstcho S Y 21,0920 ...121020 o 09.01.20 .
December 19.10.20 09.11.20 07.12.20

.
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IPAD-VERSION
OF MAGAZINE

P e T I el

iPad-version of Collection Karavan Istoriy-magazine is in Installation of apps — more than 130 000.
App StoreTop in categories “Kiosk/Entertainment” and Number of downloading of one magazine — 6 300 — 8 000
«Magazines in Russian».

PRICE FOR ADVERTISING IN IPAD-VERSION OF

«COLLECTION KARAVAN ISTORIY». Price, rubles, VAT is not inclusive

Term of placement — | month inside
without on the 2nd of main

Name Description disposition page material

Static model Model without interactive solutions
.............................................................................................................................................................................................. 100 000 130 000 160 000
Static model with hyper-link Hyper-link to a site or mobile app of advertising provider

Static model with an video Model with possibility of video activation (till 30 sec.), with is 150 000 195 000 240 000

downloaded to the app

Model with basic animation Static model with affects of basic animation 180 000 230 000 280 000
............................................................. C ontentofPUthhmgHouseWhereanadvertlsmgprowderls
Contentt of Brand mentioned 200 000

Individual formats Err]c:l\éiserz{llzy an advertising provider (agreed with editors) or designed call

.



