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The magazine «Karavan Istory» —
is an illustrated colour publication.
«Karavan Istory» — presents the most
gripping histories, covering well-known people,
historical events and traditions.
«Karavan Istory» — is outstanding in its
design and print format; theabundance of
unique and original photographs and material
that leadsto the perception of the magazine as
being a highly artistic publication. NN==F ¥ 8.
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First published March 1998. Circulation 180 000 copies.
Full colour 196 pages. Printed in Finland.
Distribution: retail only.
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REGULAR
COLUMNS

Love Story

The Art of Living
Mood

Star Track
Names

Dynasty

Fact

Feature

Life style

Beauty

Horoscope
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AVERAGE ISSUE READERSHIP IN MOSCOW

We present the data on the average issue readership

of the most popular women’s and family monthly magazines
as a percentage of the adult population of Moscow

(10 494 300 people) and in total figures:

Kar'avanlstory5,7% ............ 565 460
P opoI il o S £45 6566
CoIIectlonKaravanIstory3,4% ............. SEES56
Gt L 2,8% ............. 553760
B nlyoc hag .................................... 2’5% ............. S CRTT)
Vogue ............................................................ |’9% .............. 5i566
Ele o 5% 158 200
Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2019 (NRS 2019/4) 5

.
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AVERAGE ISSUE READERSHIP IN RUSSIA

Average issue readership in Russia is presented based on the
data from «Mediascope Russia» (NRS-Russia, May — October
2019) as a percentage of the adult population (60 942 100
people) and as total figures:
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TOTAL AUDIECE MAGAZINES
KARAVAN ISTORY AND
COLLECTION KARAVAN ISTORY

(percentage and in total figures)

in Moscow 4,5%
in Russian 7,9%
in Saint Petersburg 5,4%
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Average issue readership of the magazine
«Karavan Istory» major regions of Russia:

casian
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SOCIALAND DEMOGRAPHIC CHARACTERISTICS OF THE

READERSHIP
l.Sex 2.Age 3. Education
25-34
o,
14,2% higher
male 35-44 51,4%
27,6% 20%
other
39,5%
female
72,4% B secondary inc.secondary
26,3% 47 1,6%

Although the majority of readers of the maga-
zine «Karavan Istory» are women, 22,2% of its
readers are men.That is to say the magazine is
more unisex compared with traditional women’s
publications.

The magazine «Karavan Istory» is of equal inter-
est to all readership age groups, moreover, it
contains more consumer-active group — from 25
to 54 years old, whereas a large proportion of
the readership of traditional women’s magazines
are young readers aged between |6 and 24 years
old.
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READERSHIP

4.Income . 5.Financial status . 6.Social status

: Financial status was determined using data about : students
high : the percentage of income spent on food stuffs. : w.c.workers 2.4%
: : )1 /0
16,3% . «Prosperous» people spend less than 25% of the 8% /7
5 i - : specialists
O answer § family budget on food stuffs, «well-off» people : peci 'o
35.6% i spend between 25% and 50%, «average» people § 27,8%
’ . spend between 50% and 75% and «poor» people others
a"e'"aie . spend more than 75%.We present the results of EEEVES
35,1% i the survey among the readership of the magazine : 19,3%
:  «Karavan Istory»: §
low : § b.c.
13% workers no answer
: 13,5%
Prosperous no g ] 7%

_ 21,3% answer :

It is necessary to note that during the course of 3,5% poor

the study respondents do not willingly answer 6,7%

questions about their income — more than 26.7%

refused to answer. Since under examination there average

is a tendency to lower the actual level of income, % well-off

46,8%

it is possible to assume that the members of the 21,7%
lower and average income groups in fact belong
to the average and higher groups.

27,8% |
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ADVERTISING RATES OF THE MAGAZINE
«KARAVAN ISTORIY»

Size Cost, RUB
I/Ipage ............................................................................ a6 566
I/2page ............................................................................ T
I/3page320000
DoubIepageIISOOOO
F|rstdoublepagel650000
Seconddoublepagel450000
Thlrddoublepagel350000
o epage ....................................................... 66 566
nghtHandPageface e S66 566
s nghtH - ndPage e e TG00
S ng X tHandPag B e so6 o0
3-rdnghtHandPagefacetoContent ...................... S5 500
nghtHandPageface e o 636 666"
R
L
IV cover

Rates do not include VAT.
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ADVERTISING RATES IN CATEGORY
«CLASSIFIED»

Size Cost, RUB

|/4Page ............................................................................ 65 666"
|/8page .............................................................................. CE 66T
|/ .I. 6 page ........................................................................... 3 70 00 .

Rates do not include VAT.
Advertising agencies are granted with [ 5% discount.

MARKUPS AT POSITIONING

Position Markup

Flrsthalfofthemagazme20%
First advertising of a definite product category ~ 20%
PIacementof2-3Iayoutssuccesswely20%
PIacementonIayoutsonspread20%
Placement in a definite column  20%
Non-standard size advertising 20%

I 4
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PRICES FOR PACKAGE PLACEMENT IN
«KARAVAN ISTORY» AND «COLLECTION
KARAVAN ISTORY» MAGAZINES

Size

Karavan Collection Cost,

istoriy Karavan istoriy RUB

p———— i YIRS
g —— e T
g —— i TS
i ——— s Y
i —— i YT
g —— i T
fg————— R e
e T T
p—— i
e YTy

Rates do not include VAT.
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ADVERTSING

EXAMPLES OF NON-
STANDARD ADVERTIS-
ING:

TA3eTUNKI € YI0BOABCTRHEM

KPACOTA - 3TO VEER

junior-spread

UCTOPUH

KAPABAIL

WAK TR [

OO LA A1

OTIOM [T

STO BOROC

OBAIATENLIO PEMACTCR Ch

2 ads on the double page

JIOKTOPA 3aIPETHIN CMOTPETH HA
BECHI, TTO/IB30BATHCS UHTEPHETOM,
JIA3KE 3BOHHUTD 110 MOGHIIBHOMY
Tenedony. 1a eit 1 HEKOMY..

LOREAL

ad with an extension
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INSERTION OF PRINTED PRODUCTS

o

SETE | poKECTBEHHLIA UMMOPTEAD
nosEngET PEMA
1
» 3

-

Card Advertising catalogue Leaflet, coupon, CD/DVD

Circulation of insertion: from 50 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-
Petersburg. Regions of Russia (without an option of choosing a region)

Price on request.
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GLUING OF SAMPLES

Knaty unu may?..

Mopapouman kapra METK. To, w10 wano!

sy McGA
Sample on the double page Sample on the page Discount card, greeting card,
coupon

Is glued on the advertising model which is |/1 of page or spread
Circulation of gluing: from 50 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-Petersburg. Regions of Russia
(without an option of choosing a region)

Price: on request

O 4



SPECIAL ADVERTISING
PROJECTS

TERMS OF WORK WITH SPECIAL
PROJECTS

the advertising provider delivers himself an
edition of sticking-in or clays to the place of
production according the instructions of the
Publishing House.

Project proposal — not later than 38 days
before.

Testing 35 days before the issue date. Samples
for testing in the amount of 50 items are
delivered to the address of the Publishing House.

The term of delivery of ready advertising
production — 5 days before the issue date.
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Advertorial — advertising text models, made by Making layout (with prepared text).
Publishing House, including some in style of edition.

Size Price, rubles
T 56 666
For text writing the advertising provider gives the 2 e 3 000,
main idea and material. For layout the advertising |/4 12 000
orovider gives detalls and pictures R

TERMS FOR PROVIDING MATERIALS:
Terms are given in the schedule of «Karavan Istory».

PRICES FOR MAKING ADVERTORIAL prepared text and illustrations are to be provided 10 days
PROJECTS IN «KARAVAN ISTORIY» before the date of providing of ready layout to the relevant

issue of the magazine according «Karavan Istoriy» schedule.
Text writing, layout, proof (with provided illustrations).

Size Price, rubles ADDITIONAL COSTS (DUETO AN

|/| ......................................................................................... 50000 AGREEMENT):

2 e 35 000 - if a photo shoot is made by a photographer of Publishing
1/3 25 000 House

2“ ......................................................................................... 8 0000 - an interview
.......................................................................................................... - - |f some Special PhOtOS ShOUId be bought in Photobanks

.
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ADVERTORIAL IN PACKAGE Making layout (with prepared text).

« KARAVAN ISTORY » + «COLLECTION

KARAVAN ISTORY» Size Price, rubles
/1 25 000

If it is a package, any material, which was made for «Karavan I/22oooo ..... -

Istoriy», is adopted for the size of «Collection Karavan IStory» e e B,

Prices do not include VAT.

Materials for advertorial is to be provided in terms, which are TERMS FOR PROVIDING MATERIALS:

given in schedule of «Karavan Istory» .
Terms are given in the schedule of «Karavan Istoryy.

- prepared text and illustrations are to be provided |0 days
before the date of providing of ready layout to the relevant

PRICES FOR MAKING OF ADVERTORIAL issue of the magazine according «Karavan Istoriy» schedule.

PROJECTS IN «KARAVAN ISTORY>» +

«COLLECTION KARAVAN ISTORY» ADDITIONAL COSTS (DUETO AN
AGREEMENT):

Text writing, layout, proof (with provided illustrations). - if a photo shoot is made by a photographer of Publishing

Size Price, rubles House

T 60000 an interview

.......................................................................................................... . - if some SPeCiaI phOtOS are tO be bought in phOtObankS

.



ADVERTORIAL
PROJECTS

EXAMPLES OF ADVERTORIAL

51 GBUIA YBEPEIIA, UTO AHTHBOIPACTIEIC
CPE/ICTBA HE MOTYT BEPHYTH MOEHI KOKe
MOZIOAOCTE. M 4TO CAMHCTBEHHBIIT
SPACKTHBHELT YXO71 32 KOKETt — 5TO
HHTEHCHBHOE yBIAKHEHME. HO HAILIOCH
CPE/ICTBO, KOTOPOE NOKAZAIO, KAK

5 ONMGATACE..

BMEASORY MOTOKE CHOMX €T, HO IDIINAKH CTAPEII
20T o cce anams. KomTyp ama ne Taxoi seran,

AU OBONIIOT B BOTEE ABCTREIIO.

1 ORIIAENORO KOCHETIECKOTO (et e HabTOaI0Ck, Hi

S HOAYMATL, HTO SPA KTy HYACC OT ATHOIPACTHLLX Kpe-

OBEPHYTH BPEN BCIIITS... B OIIEN, B TCHCHIE HECKOTBRIIX M-
A A TIOTBSOBLTICH TOTLKO YIAHSIOUINH CPEACTIMM, XOTS
PR ——

BIDONEN, HELABIN CTPCA C HHCTHTYTCKIINH HOAPYFaNH 5a-
(CTANIIA MEIIA TIONEHATD CHOIO TONKY SPENIA. O 13 HIEX TIpH-

O, BCERO Al HOBIE KDY, — OGACHILEA O 1. Mo Crasaa

310 kpe Revitalift Tasep x3 o LOréal Paris, koropus et xp-

cnen wenomson

MPOANEHE MOAOAOCTN —
NOXKHAA HAAEKAA NAV PEAABHOCTB?

il

Taruawa, 41 roa, meneawep

HYBIIC A€ Ha PAGOTC, W Y MCINA COBCPUICHHO He G0 BpEMCH
OTCHEAMBITL MINEHEIA B COER BlemHOCTH. KoUta ke cuyers
DY MECAIER HAKOHEIL BBUILTACH NEPEAMIIK, & € YAOBOTHCTI-
€ OTHCTILRA, MTO HE TYTaIoCh CHOCTO OTpKCHI B ScpKuc. Ko-

D101 apryvent, a Taike it nopyTH Ner
WAOXHOBILIML K BONOCY 8 HOROILIA OGCTORTELHO: KYIILIa AHe-
ot Kkpext it kpes i eaas Revitalife

6112 GYKBLILIO HOPACHA TEM, HACKOINKO OBHORICHIION 1 HO-

1, anee cpaaye!
KOUAQ BIEPRHE HAHECTa AHEBHON KDEM, OTHETIA HACHILEH-
Y10, HO 1 TO K€ BPEMS ACTKYIO TEKCTYPY. T KK Pa T, 46T Xo-

OB W KUIMEIIX HEpERMBIL EILE 13 IEPAX BESITACHIIL

Revitalift

Ouenb Pajia, 4T0 y MEHs OABHIOCH
CPEJICTBO, 3ACTABUBIIEE IOBEPHTH,

pe-wacky Revitalift Tasep X3 — i yike 1a

AVIOIEE YTPO 5 C yAMBICHHEN 06HADY-

KITA, 91O KOKA SIMETHO PASTTITACD 1
[t ——

5 BooryumcnCHas, % AT peryIApHO

£ nomsonarson nowm npoGperenen. Ho

£ 070w 8 HoAOCTLIO OMpYSILIACS B MK

B yxoma.

L’Oreal
(3043 characters, 8,5 pt)

K BblcOTaM KyAMHapum —
C WeAEBPaMM TEXHMKM

VICTOR
NPHEOPOE BRITIOIHCHB
OKDIPOMHBIX MET o8B,
KOTOPBIC HCHOILSYIOTCH B HPONSBOICTEC
sMepeeaecos: H<bMBs

(4357 characters, 8,5 pt)

PEEIVNY

Kokoconoe mapde
CIHECPOM H COVEOM
3 CRASHET) MATHIED

Philips

Karua canap pacsopes, yeem

KAPABAIT
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ADVERTORIAL
PROJECTS

EXAMPLES OF ADVERTORIAL

CYMMY TOTCOCTI 20 T IAATCK, VAIHON B OTIETE O

"y

310 oYKy — cCam mut yuAC
npocto pacin e 1 Gaoro et e
T ¢ cobof B ocs Y

RO 418 LITEREIL, XOTH MHOTAA HOMKIOMITLCH KPEAITHON KAPTOR

n:p)l(m e pacnpoctpAETEn wa chae v, Bratea
AT AOCTYII BOIOGHORIIENME KpEITIE A OT 15000 70
iy el ———————

oo
Ha0TKERHOETS, TIONOINIT, GATANC 13 KIPTE 31 HECKOTHKO MIIYT
MOHO 1t Hepes GaIKONATH LI TEpMIAII Garka Geana-

o cpesoion. JucTamowe cepuic (-CoepSank One
e, MOy 2

Bl PP PACCHITMBATS TOLKO A TO, 47O Y 1AC b KOMICTE?

Ho B HAIEN GHETDO MERBIOENEH MIDE cHLT

anpiicp, o
rysma-

sowerT, He ronopa -

Kpesimias Gpra b STON chyiae TSI DANORL Q1 SIS
XPAT I CPEACTER € Heft MOKIO G i, w10 enur
wEers oo YRR, % T ok o  SesomaoCT. Koot TOrD,

KPR KD HOMOTSCT oA KeTartA. Hanpimicp, mas mo-

e ———

o,mﬂxum\ SMET HCETD AL HECKOTLRO MY

PADIANTOR AU3A — C QINITACKO CHABOTIKOR, KADTH MOMCI-
TATLHOI AR, CTICTLAI KIPTH 1K MOTOACI 1 ATAC K3PTY
G-

e, IDORCPIT, KANAI 1A GROIITE MPHATEAAN ¢ MPOCLGOf AzTH
1 A0 POCTO AOCTANTE Bl KIPTY. B MORETE CACTAT, TOKYIKY

AOBPHIE ACIL, BEL € KO HOKYIIKH GLIK HEPEUHCIIET ¢ Baners

10 IPCUIORCIIE OTIPABITLCA B HYTCUICCTRIC WM JICATHCS 111
wepeci Nactep-Kiace 10 B e pac-

Cuera n o [T —
MY 9 CHET COBCRRCHITEX CPEACTR. D10 ACHLE HAYS 113 HOWOI:
CTAM € TR OIKOOTCCKINI AGOACHIANH,

MBI 12 TaKIC TDATH. B ITON CIYIAC NOKIO BOCTIOTHORTCA

ApTaI COCPOATKa, Kt NOKCTE CHOBO-
HCE PACTODIIITICA ACHLFIN, TDHIINGTL, IVAITHC R pemicnin

e e y AYSEH tk GRS, KpeurTise apma Coepoan

Rnka o LR GocmOKOACTa i HeyROBETS 4 MR TG
POIMORHOCTS CHOSOMICE PACHOPTAITECH CPEACTIANI — 2 HCTIIX.
oA yenomny. Kap COCPOANKS — HagEHi, yA00HHI
1 CORpCNEHHHII CTIOCO OTTATA RAUIE. TIOKYTIOK 1 YCAYT 10 Bcewy
NPy, a Taie s cenu Hereprer.

HOTpETIETe Sonbie, Sen WIAMHPYETE? BO-NEPULLX, A KpeRTTIAX.
s Coeplaa ey awroTi nepu KpeTORIA 70 50
£ UCH, B TEUCHIE KOTOPORD. A MOKETE ROTIONTLCA, KPCURTHNIL
2 Cpencrmann 665 nponton. Fcn s nomOOTIO moTaCHTE GO0

451 010808 2012

Sberbank
(4445 characters, 8 pt)

Ocenb B 60IbIIOM FOpoJe

SAVAGE

oceHb-anma 2013/14

u
aapec wHTepHer-marasuna
tore@savage.ru

To CorpeeT XuTenet Weranonkca s STow cesone?
Tt v st 515214 s st r 8 g o s s oo
JIOTHHKH W MORHYLSI GOMSLIOTO ropORa. TpECTABHTENHHL MPSKPACHOTD TONa, HOGNOTPA Ha HACTYNBLIG XOMORA, OCTAHyTCA KOHCTBSHHbINN
1 Hexcib. BLIGOp MOZeNeH LUADOK 1 PA3HODGPASEH: AEHVCESOHHOR NENSTO, KYDTKA WA NYXOBHK O STEFZHTHSIN AKUSHTON Ha TATW — WNBHHO TO, 410
HYKHO FOPOJCKOR MOTHHLE, YTOGI 4YBCTEOBGTb GEGA HEOTPRSHMON. A UX COYTHWKW NDEXIIE BCETO OLEHST (yHKLMOHATLHOCTb OGEHHE-SHMHER KoMK
MHOKECTBO KaDMaNOB, YAOGH KANIOWOHb, BOJOHENPOHMLAENES NDONATKA, AONTOBESHOCTS W NGTKOCT B YXORE... TaKHe AOCTOMHCTDA He OCTasAT
npakTHsIX A O30T W 7o, 470 nopxoT

Savage
(620 characters

e, CIpa.. DOTCPCNON D3 BCTPETITICS I DCKOTE 1t

TCRYCCTBO RIITh

1 6o scuaucr

axor YT ——

oma, ¢ It Rr———

COBUICH <A KK AKE STOT?» <Y HAC € HIEM CBOGOAHC OTHOMICIIAY,
— ovtcnn GyHO OTBETI AeByIKA. UTO SHANHT sCBOGOMNE
omHOmeS, 3 e MOMLA. XOTH AOrVICH, 410 Jlepa Bpoie Kak

S crany ay-
IS MYIBKAIITOM, M 3PAGOTAEN KY'Y ACHET,  BCE HATAITCA

Ocoero

e upoTHB, 0 1 3 32

Y10 OUINGKY. O11 Tose SAILHNAACH MyILIKOFL 1 HOML MEIL B OO
Epyiy BoKAIICTON. Bomof nposax! Terieps i ¢ lepoft avi-

. HUKTO He HOMIIMAL, 0 HE Mt BCE BPENS TOBODIM 1 Her0.

axnpuodpen.
S mekoraa e 611 Ao craed. Tof M ¢ Jlepoit npokies
npeura-
FATH HOKCHITHCS KA1 KTO-TO 13 MaN-nan. HE HOMBIO, 4 507y
e Be It

TO BATATR ACBOMKY FAMYA H OTUAFETHCS — HABCDHOE, NEHTA BCE
POITEACHL 1, KONEIIO, HE BOSPAKAT 4 4ETO Gt 1 HET? Chaa —

Koraa sy .y r nowBOT-
e e, Pomwrace wama nepuas o Slcsuns. 1 wor... Tede ne

«Tebe He HAJOeI0 HECTH
3Ty XpEHb? — I'PO3HO
BOIIpOIIAJIA MEHA JKCHA. —
Ham nedero xpartb,
HEYEM KOPMHTD JOUKY!>

64410 20 1€, e — 18 3pebie, BIPOCTC MO
— A ka8 Bauy Hb BepHyACE My3BIKal

— AKKOPAB Ha THTapE MHE NOKA3a1 OpaT. A SANCA... A HOTOM
caomazen rozoc. TIpUILAOCK yHTLC TeTs 341080, YroGM 1o
FDABNMPORITH HCHNIKY COCEACH, 0PN B HOAYIIKY. CymaCHIE-

wens sozonas

e, — w142 ac! Hat e
roxpa, epe
Mit, KOTOpHE — YA § — e CIOAT HItHero, HOTONY KK 1AL i

0k BTOM, 70 B EAYGIHE YT 51

[EE———r—

HOMIO, K2K MOFI ed), Y KOTOPOFO % IOGEpILt, KAK-TO HoKya1

BECEHHEE NPEOGPAXXEHUE BMECTE C MPUPOLIOM

o e -
B( e o Bt R AT ) PSR TPyt 18 P 5

et e o rpasere o et Gl pessnon,
gt o o, A a4 1R STASETCR 1 o

A CxOM0 vTepecrx fien e rac sechod Mo i
o acei conselt Tosron

i e el pyemax aposmmu weo 0 sceopyum, e nogumowT oo
sanpi

HOPABIIKH C APKIM apyCaMY, KOPMATS YTON, TPOry-  HTerb

B sv i Miruroons b &> cooro sy 13 o

1, HALIM MEAGHS ANIOHO HE BCCTAA COBNAAAIOT  T0PA OBTAAACT CTIMYAPYIOLIAM STMAHHCH K2 NI
B o i e rovser o, S
ospocry ey

CTYTINEHHEM BECHE OKM HC..  CHAS OPFaHUGMA.

B 1w (BT e opasoran fovevicnc Moot AcTa. 6 o
33361HCN3, 3 AONOMGAHHOTD BCTVIECHA HOPTH TAH  CTaB HOMNTACA MyIBTUBODT ACTCHHH BXORT He TORL-

S

W v npovcronT. P
wenpasirs ciyaumol Becra — npexpackoc 1 pajocTHoe Dpews, Kora.

TOM, O & GONUMHETE CIYNGES MDIMMHOR  MORLAO HACTANARTECA COTPERAOINMN MG COM-
ANaTUN, YAAK AN, OCTABTENHA UNMYHATETa ABIA- LA W NOTOKIMM TeNTiN AEHbKaMM. CHEATTECH, LYTHTE

©TCA HEROCTTON GHTaMINO. HECMOTPA Ha OGNS W elLG Haule JapHTE C0K 4e3apHyI0 YTy OKPYNA-

y

Bonpyr 324

Multifort
2156 characters, 9 pt)
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SIZES OF THE ORIGINAL LAYOUTS

1/1 230 x 295 mm (+5 mm for the trimming)
T 230xI42mm(+5mmforthetr|mm|ng)
o
e I I2x295mm(+5mmforthetr|mm|ng)
e T
I/3hor|zontal230x97mm(+5mmforthetr|mm|ng)
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BASIC ADVERTISING OPTIONS

1/3
198x82
1/2 /1 1/3
96x260 230x295 62x260
1/2 1/4
198x127 96x128,5
1/8 1/16
96x62 45x62

KAPABAIL

I 4



EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES

HOBASA KONNEKLIMA BECHA ~ NIETO
OT VOLKSWAGEN "

Polo Style. Jetta Style. Passat Style
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ITO HE NPOCTO NOMAAA!L
T CEICATBONITY TPV BOMATI M EATCRA
FUACKIIEMHMI [DACE CASHIEAMA EARCY, HETFERMOM ERIAR CTORSOCTS | KOMerT

2/1 1/3
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EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES:
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ISSUE DATES, BOOKING AND MATERIAL DEADLINES FOR «KARAVAN ISTORY»
MAGAZINE FOR 2020.

The ipad version of the magazine «Karavan Istoriy» goes simultaneously with the paper version.

Ne Issue Deadline for Advertorial * Deiﬂ:;fgfi?:jgi;gima/ Th(ejalzue

O e, January o OSALS 250009 23.12.19 ...
02 o February 0202109 230219 27.01.20 ..
0 ] March 2302109 270120 o 24.0220 ..
O e Aprl 030220 20.0220 o 23.0320 ..
O ] May e 09.0320 30.03.20 o 27.0420 ..
08 e June 060420 21.0420 o 25.0520 ..
O e O e 11.05.20 29.0520 o 29.06.20 ...
08 e August 080620 29.0620 ... 27.07.20 ..
09 .. September o ....060720 27.07.20 o 240820 ..
10 i OOl 10.08.20 ... 31.0820 ... 28.09.20 ..
] November @ @@ 0709200 280920 ... 26.1020 ..
12 ] December ~  ......051020 23.1020 o 23.11.20 ..
01721 January 02.11.20 23.11.20 21.12.20

* For special projects on paper (inserts, gluing, loose insertions) deadline of application and the filing of the layouts
should be clarified further.
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IPAD-VERSION
OF MAGAZINE

P T il e SR,

iPad-version of «Karavan Istoriy»-magazine is in App
StoreTop in categories “Kiosk/Entertainment’ and
«Magazines in Russian».

PRICE FOR ADVERTISING IN IPAD-VERSION
OF «KARAVAN ISTORIY».

Term of placement — | month

Name Description

Model with possibility of video activation (till 30 sec.), with is
downloaded to the app

Content of Publishing House where an advertising provider is
mentioned

Provide by an advertising provider (agreed with editors) or designed

""""""" KAPABAIL

UCTOPUH

Installation of apps — more than 190 000.
Number of downloading of one magazine — 10 000 — 12 000

Price, rubles.

inside
without on the 2nd  of main mate-
disposition page rial

Individual formats under RK
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